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“Everything was 
amazing! Keep up the 

good work.” 
 

“Glad I came here.”  
 

Care Net Frederick  
Clients 

2024 Annual 
Report 

 
CORPORATE MISSION STATEMENT 

To educate, equip, and empower women and men to make abundant 
life choices. 

 
CORPORATE PURPOSE STATEMENT 

We exist to share the love and truth of Christ to women and men 
making pregnancy decisions.  

 
CORPORATE VISION STATEMENT 

Care Net Frederick will be the premiere organization sought by  
women and men facing unplanned pregnancies. 

 
OUR COMMITMENT TO OUR CLIENTS 

1. Clients always receive honest and open answers. 
2. Pregnancy tests are distributed and administered in accordance 

with all applicable laws. 
3. Client information is held in strict and absolute confidence. Client 

information is only disclosed as required by law and when neces-
sary to protect the client or others against imminent harm. 

4. Clients receive accurate information about pregnancy, fetal devel-
opment, lifestyle issues, and related concerns. 

5. We do not offer, recommend or refer for abortions or abortifa-
cients, but we are committed to offering accurate information 
about abortion procedures and risks. 

6. All of our advertising and communications are truthful and honest 
and accurately describe the services we offer. 

7. All of our staff and volunteers receive proper training to uphold 
these standards. 

8. Care Net Frederick does not provide abortions or arrange adop-
tions, so we have no financial interest in our client’s decisions. 

 
 

OUR COMMITMENT TO OUR COMMUNITY 
1. We provide a safe environment by screening all volunteers and 

staff interacting with clients. 
2. We are governed by a board of directors and operate in accord-

ance with our Articles of Incorporation, By-laws, and stated pur-
pose and mission. 

3. We comply with applicable legal and regulatory requirements re-
garding employment, fundraising, financial management, taxation 
and public disclosure, including the filing of all applicable govern-
ment reports in a timely manner. 

4. Medical services are provided in accordance with all applicable 
laws, and in accordance with pertinent medical standards, under 
the supervision and direction of a licensed physician. 
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100% of  clients  

that completed the 
Exit Survey gave  

the highest 
“Excellent”  

rating. 

December 31, 2024 
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CLIENT INFORMATION 2024—TOTAL CLIENTS SERVED—997 

Client Statistics 
 Pregnancy Test Clients—168 
 Ultrasounds Performed—94 
 STI Clients—59 
 Post Abortion Support—3 
 Consultation Clients—4 
 Positive Pregnancy Tests—153 

Earn While You Learn 

 Clients Enrolled—116 

(100 females, 16 males) 

Number of Classes completed—2,328 

(combined in-center and text classes) 

Material Items Given Out 

 Baby Food & Formula—1,073 

 Baby Clothes—13,116 

 Baby Wipes—3,403 

 Car Seats—New—73*,  Used-32 

 Diapers—98,160* 

 Furniture Items—230 

 Layettes—64 

 Emergency Help Clients—494/Client Visits—1,439 

*Partially funded by The Unity Campaign, The Ausherman 
Family Foundation, and by Jimmy and Caroline Atkins 

“They were very 
kind. (LOVED 

them!!)” 
 

“Everyone is very 
nice!” 

 
“Overall, a really 

good experience!”
  

Care Net Frederick 
Clients 

2025 Strategic Goals 
 

1. Continue to expand our reach to more abortion determined, minded and vulnerable clients 
2. Expand our reach to the men (the influencers) and offer male to male mentoring through our Just for 

Guys Support 
3. Reach women who have taken the abortion pill and immediately regret it with APR services 
4. Expand medical staff (Clinic Manager, Staff Nurses) 
5.   Continue to build volunteer base   
6.   Offer Yahweh’s Grace (post abortion support) in our local churches 
7.   Offer an EWYL class for Spanish speaking clients 
8. Re-visit adding a one-story building to the center to house the medical services 
9. Add more board members 
10. Continue to work towards our vision to make Care Net Frederick the premier (the go to, the first 

choice) organization sought by women and men facing unplanned pregnancies  
 

36 clients  
were considering or  

vulnerable to abortion  
 

27 clients 
chose to continue their  

pregnancy after  
coming to Care Net  

Frederick 
 

The services received at this 

center impacted 75% of our 
clients making a pregnancy 

decision to choose life! 

Spiritual Inroads 
 Spiritual Discussions—218 
 Gospel Shared—117 
 Prayed with Client—103 
 Accepted the Lord—4 
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“I would suggest this (center) to anyone that is in this position.”  
Care Net Frederick Client 

Baby Bottles

10%

Banquet

30%

Business

2%
Church

14%

Individual

37%

Parking

1%

Unity Campaign

1%

Walk for Life

3%

Workplace Giving

2%
Dividend

0%
2024 GIVING $423,252 

Baby Bottles Banquet Business Church Individual Parking Unity Campaign Walk for Life Workplace Giving Dividend

Management & General, 

$32,313 , 10%

Fundraising, $12,925 , 4%

Program Services, $277,890 , 

86%

2024 EXPENSES $323,128
Percentages subject to change after

completion of 2024 990

Management & General Fundraising Program Services
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Board of Directors 

 
Sheri Mullikin 

President 
Eric Colton 

Vice President 
Mike Giampietro 

Treasurer 
Amy Andrews 

Secretary 
Chris Clark 

Member 
Carolyn Hunger 

Member 
Karen Grossnickle 

Member 
Cecilia Vergara 

Member 
 
 

STAFF 
 

Linda King  
Executive Director 

 
Sandy Christiansen, MD 

Medical Director/Staff Physician 
 

Vicky Brock 
Client Services Manager 

 
Melissa Kelly, RN 

Staff Nurse 
 

Dena Koerts Meijer 
Outreach Coordinator 

 
Andrea Maxey 

Program Coordinator 
 

Katie Sidey 
Office Assistant 

 
Kirsty Silvera 

Bookkeeper 
 

Kelley Williams 
Administrative Assistant 

 
 

Advisory Board 
Jesse Andrews 

Margie Brubaker 
Bob Case 

Dr. Wayne & Darlene Crowder 
Steve & Marcie Dorcus 

Darlene Ely 
Angie Gerald 

Vince & Terry LaScola 
Elizabeth Stup 

Dr. Yvette Warren 
Ann Wilson 

CALL TO ACTION!  
 Pray daily for the center 

 Become a monthly donor 
 Give a special financial gift 

 Sponsor a table at our Celebration of Life event 
 Participate in our Walk for Life 

 Participate in our Baby Bottle campaign 
 Become a church liaison 

 Sign-up for our monthly e-blast 
 Become an ambassador for the center 

 Volunteer in the center 
 Become a board member 

 Become an advisory board member 
 Implement the “Making Life Disciples”  

program in your church 
 
 

“Everyone is very respectful and caring.” 
 

“They were very nice people and they prayed for 
me.” 

 
“It’s an amazing place!” 

 
Care Net Frederick Clients 

Community Outreach 
 

 Damascus Road Community Church 
 Fredericktowne Baptist Church 
 Frederick County Right to Life 
 National Day of Prayer Service 

 Asbury UMC Block Party 
 Frederick Community College—Biannual Wellness 

& Service Learning Fair 
 Family Connects 

 Healthy Families Advisory Board Meetings 

Care Net Pregnancy Center of Frederick 
707 N. Market Street, Frederick, MD  21701 

(301) 662-5300  
www.carenetfrederick.org 
www.supportcarenet.org 

Volunteer News 
36 volunteers 

2,532 hours served  


